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Woodstock, Vermont
Branding Story

tagline



project brief



direction to strategists



direction to strategists



top-4 concepts



Make the time to ___________.
Examples:

Make the time to pick your own.
Make the time to breathe.

Make the time to have another.
Make the time to stroll through the Village.

Make the time to escape.
Make the time to watch it made in front of you.
Make the time to see it in an historic theater.

Make the time to buy local.
Make the time to Wassail.

Make the time to enjoy a #15 from the Farmers Market.
Make the time to hike Vermont’s only National Park.

Make the time to get up here.

#makethetime   #woodstockvt

final tagline



• Positive, complete sentences only
• Use the tagline with the foundation "Make the time" AND ("to... ") qualifier every 

time; no sole uses of just the foundation line
• Always use "to" at the beginning of the qualifier; no "for" or "you" or "because"
• Use the tagline in sentence case only, with a period at the end; no other 

punctuation
• The foundation should stand solidly compared to the qualifier; set the foundation 

without italics and in a darker color; we welcome the qualifier in italics, in a 
lighter color, and even after a carriage return (new line)

• No prefixes before "Make"
• No profanity
• No limit on word or character count
• Cleverness welcome; #hashtags welcome

tagline use parameters



Make the time to savor a destination.



Make the time to see it crafted in front of you.



Make the time to try a greener pasture.



Make the time to have another.



Make the time to window shop, door shop, 
chimney shop, garage shop...



Make the time to try a #15, with avocado.



Make the time to have as much fun as your kids.



Make the time to craft your own heirloom.



Make the time to Wassail.



Woodstock, Vermont
Branding Story

logo



logo strategy and direction



• Mark must be absolutely beautiful and clean (this is what 
Woodstock is itself)

• Mark must convey historic or vintage look while still looking 
timeless ("vintage without dowdiness")

• Consider use of both Woodstock and Vermont (or VT)

• No use of architecture (no covered bridges or steeples)

• Should be easily executed in both vertical and horizontal formats

• Consider unique type (think Stowe, NYC or I-heart-NY)

• Consider single-letter or single-icon mark (Paris, Cayman Islands)

initial direction to designers



consideration: emblems, glyphs 
+ historic marks



considerations: “w”



type play



logo play



mark should depict a 5-point star or “w”;
strongly consider century-like font

option a: 
there is a 30’ star on the 

mountain over-looking the 
town, seen for miles 

around; re-depict that star, 
with a sense of the 

mountain, too

option b: 
determine a W that is 

relevant and historic but 
still timeless

refined direction to designers



local and historic relevance



star and “w” play



star and “w” play



TOO

CORPORATE, MODERN

“POOP ON THE ROAD”

CLOSE, BUT NOT FRIENDLY 

ENOUGH, NEEDS HISTORIC 

TOUCH

GREAT IDEA, REFINE AS 

MARK

best of w-and-star play



STYLIZE THE STAR
TO MATCH THE W

KEEP THE AESTHETIC
BUT MAKE MORE READABLE

SIMPLIFY THE EDGE;
OPTIMIZE FOR ALL SIZES

FILL THE CIRCLE
JUST A LITTLE MORE

final refinement



final mark



layout considerations



type considerations



final logo



• Please use the official logo; it is made freely available to the entire community
• Official logo is in vertical format; use other formats only when necessary
• Official typeface is Nexa, used in all capital letters and letter spaced as shown
• Mark (w-and-star) may be used on its own, separated from type
• Use single color for the entire lock-up; but any single colors may be used
• When depicting over a dark color field, please use single white color (contrast)

logo use parameters



application



application



application



application



application



application



application

POLICE



application



application



Make the time to savor a destination.

#makethetime #woodstockvt



Make the time to see it made in front of you.

#makethetime #woodstockvt



Make the time to try a greener pasture.

#makethetime #woodstockvt



Make the time to have another.

#makethetime #woodstockvt



Make the time to window shop, door shop, 
chimney shop, garage shop...

#makethetime #woodstockvt



Make the time to try a #15, with avocado.

#makethetime #woodstockvt



Make the time to craft your own heirloom.

#makethetime #woodstockvt



Make the time to have as much fun as your kids.

#makethetime #woodstockvt



Make the time to Wassail.

#makethetime #woodstockvt


